Marketing 8th edition Grewal Test Bank

SKU: 9781260717433-TEST-BANK

Marketing 8th edition Grewal Test Bank


https://ravanbooks.com/books/9781260717433-test-bank

Marketing 8th Edition by Grewal CH01

ANSWERS ARE LOCATED IN THE SECOND PART OF THIS DOCUMENT

TRUE/FALSE - Write 'T' if the statement is true and 'F' if the statement is false.

1) Marketing is an activity that only large firms with specialized departments can perform.
D
O) true
©® false

Question Details

AACSB : Analytical Thinking

Accessibility : Keyboard Navigation

Learning Objective : 01-01 Define the role of marketing.
Bloom's : Remember

Difficulty : 1 Easy

Topic : Define Marketing

2) The marketing plan is broken down into various components—how the product or service
will be conceived or designed, how much it should cost, where and how it will be promoted, and
how it will get to the consumer.

2)

© true
O false

Question Details

AACSB : Analytical Thinking

Accessibility : Keyboard Navigation

Learning Objective : 01-01 Define the role of marketing.
Bloom's : Understand

Difficulty : 2 Medium

Topic : Define Marketing

3) Understanding the marketplace and a customer’s needs and wants is fundamental to
marketing success.

3)

O true
O false
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Question Details

AACSB : Analytical Thinking

Accessibility : Keyboard Navigation

Learning Objective : 01-01 Define the role of marketing.
Bloom's : Remember

Difficulty : 1 Easy

Topic : Define Marketing

4) The four Ps of the marketing mix include product, promotion, planning, and place.
49_
©® true
© false

Question Details

AACSB : Analytical Thinking

Accessibility : Keyboard Navigation

Learning Objective : 01-01 Define the role of marketing.
Topic : The Four Ps

Bloom's : Remember

Difficulty : 1 Easy

5) Supply chain management is the set of approaches and techniques that firms employ to
efficiently and effectively integrate their suppliers, manufacturers, warehouses, stores, and other
firms involved in the transaction into a seamless value chain in which merchandise is produced
and distributed in the right quantities, to the right locations, and at the right time.

5

O true
© false

Question Details

AACSB : Analytical Thinking

Accessibility : Keyboard Navigation

Learning Objective : 01-01 Define the role of marketing.
Bloom's : Remember

Difficulty : 1 Easy

Topic : Define Marketing
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6) The power adapters Apple sells with its computers are built by small companies that
specialize in power-related accessories. When Apple purchases its power adapters from these
small companies, it is engaged in B2B marketing.

6)

© true
© false

Question Details

AACSB : Analytical Thinking

Accessibility : Keyboard Navigation

Learning Objective : 01-01 Define the role of marketing.
Bloom's : Understand

Difficulty : 2 Medium

Topic : Buyer-seller Relationships

7) Garage sales and online classified ads are examples of C2C marketing.
[)J—

© true
® false

Question Details

AACSB : Analytical Thinking

Accessibility : Keyboard Navigation

Learning Objective : 01-01 Define the role of marketing.
Bloom's : Understand

Difficulty : 2 Medium

Topic : Buyer-seller Relationships

8) As it relates to marketing, the trade of things of value between the buyer and the seller so
that each is better off as a result is known as an exchange.

___

O true
O false

Version 1 3

Marketing 8th edition Grewal Test Bank


https://ravanbooks.com/books/9781260717433-test-bank

Marketing 8th Edition by Grewal CH01

Question Details

AACSB : Analytical Thinking

Accessibility : Keyboard Navigation

Learning Objective : 01-01 Define the role of marketing.
Bloom's : Remember

Difficulty : 1 Easy

Topic : Define Marketing

9) Marketing’s fundamental purpose is to create value by developing a variety of offerings
that will earn income for the company.

9 ____

© true
© false

Question Details

AACSB : Analytical Thinking

Accessibility : Keyboard Navigation

Learning Objective : 01-01 Define the role of marketing.
Bloom's : Understand

Difficulty : 2 Medium

Topic : Define Marketing

10)  Promotion deals specifically with retailing and marketing channel management, also
known as supply chain management.

10)

O true
© false

Question Details

AACSB : Analytical Thinking

Accessibility : Keyboard Navigation

Learning Objective : 01-01 Define the role of marketing.
Topic : The Four Ps

Difficulty : 1 Easy

Bloom's : Understand

11) A set of approaches and techniques that firms use to make and deliver a given set of
goods and services is known as a distribution network.
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11)

© true
©® false

Question Details

AACSB : Analytical Thinking

Accessibility : Keyboard Navigation

Learning Objective : 01-01 Define the role of marketing.
Bloom's : Remember

Difficulty : 1 Easy

Topic : Marketing Channels

12)  Walter likes his morning coffee, and sausage biscuit, and he always stops at Dunkin
Donuts because it is on his way to work. Walter is being influenced by the place element of the
marketing mix.

12)

® true
O false

Question Details

Accessibility : Keyboard Navigation

Bloom's : Apply

Difficulty : 3 Hard

Learning Objective : 01-01 Define the role of marketing.
Topic : The Four Ps

AACSB : Knowledge Application

13)  In value cocreation, the customer participates in the creation of a good or service, which
provides additional value to the customer.

13)
O) true
©) false
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Question Details

AACSB : Analytical Thinking

Accessibility : Keyboard Navigation

Bloom's : Understand

Difficulty : 2 Medium

Topic : Product Value Creation

Learning Objective : 01-02 Detail the evolution of marketing over time.

14)  Apple makes its innovations compatible with existing products to encourage consumers
to maintain a long-term relationship with the company across all their electronic needs.

14)_

® true
© false

Question Details

AACSB : Analytical Thinking

Accessibility : Keyboard Navigation

Bloom's : Remember

Difficulty : 1 Easy

Learning Objective : 01-02 Detail the evolution of marketing over time.
Topic : Marketing Eras

15)  To build relationships, firms focus on the lifetime profitability of the relationship, not
how much money is made during each transaction.

15)

O true
O false

Question Details

AACSB : Analytical Thinking

Accessibility : Keyboard Navigation

Bloom's : Understand

Difficulty : 2 Medium

Topic : Buyer-seller Relationships

Learning Objective : 01-02 Detail the evolution of marketing over time.

16)  During the market-oriented era, manufacturers began to focus on customers’ needs before
they designed or sold their products.
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16)

© true
©® false

Question Details

AACSB : Analytical Thinking

Accessibility : Keyboard Navigation

Bloom's : Understand

Difficulty : 2 Medium

Learning Objective : 01-02 Detail the evolution of marketing over time.
Topic : Marketing Eras

17)  Social media ad spending is growing and increased by 32 percent in 2018.

17)

© true
O false

Question Details

AACSB : Analytical Thinking

Accessibility : Keyboard Navigation

Bloom's : Understand

Difficulty : 2 Medium

Topic : Define Marketing

Learning Objective : 01-03 Describe how marketers create value for a product or service.

18)  Firms have come to realize that good corporate citizenship through socially responsible
actions should be a priority because it will help their bottom line in the long run.

18)

© true
O) false

Question Details

Accessibility : Keyboard Navigation

Bloom's : Remember

Difficulty : 1 Easy

Learning Objective : 01-03 Describe how marketers create value for a product or service.
AACSB : Ethics

Topic : Corporate Social Responsibility
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MULTIPLE CHOICE - Choose the one alternative that best completes the statement or
answers the question.

19)  The publisher of the well-known Winnie-the-Pooh series wants to celebrate the 100th
anniversary of the series, initiating a $200,000 campaign. This initiative represents the ___

component in the four Ps.

19)

A) product
B) place

C) price

D) promotion
E) presentation

Question Details

AACSB : Analytical Thinking

Accessibility : Keyboard Navigation

Learning Objective : 01-01 Define the role of marketing.
Bloom's : Remember

Difficulty : 1 Easy

Topic : Define Marketing

20)  Mattie is the marketing manager for a spice company. While on vacation in Brazil, she
visited food stores in Rio de Janeiro. Most of her company’s products were available, except for
baking spices, like vanilla. When she returned to work, she mentioned this observation to her
international sales manager. Mattie was providing the important marketing function of

20)

A) cocreating an investment portfolio.

B) selling products from one business to another.

C) engaging customers, developing long-term relationships.
D) identifying opportunities to expand.

E) enhancing the customer experience.
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Question Details

Accessibility : Keyboard Navigation

Bloom's : Apply

Difficulty : 3 Hard

Learning Objective : 01-01 Define the role of marketing.
AACSB : Knowledge Application

Topic : Product Value Creation

21)  Dream Home Solutions has been a successful small home-remodeling firm for years. The
owner pays subcontractors slightly more than the usual rate for different tasks, reducing the
company’s gross margin. Dream Home rarely changes subcontractors, has relatively few
complaints from home buyers, and is able to get quick responses from subcontractors when
buyers do have problems. Dream Home is engaged in

21)

A) atraditional transactional orientation.
B) C2C value-driven marketing.

C) effective supply chain management.
D) wvalue cocreation.

E) a virtual monopoly.

Question Details

AACSB : Analytical Thinking

Accessibility : Keyboard Navigation

Bloom's : Apply

Difficulty : 3 Hard

Learning Objective : 01-01 Define the role of marketing.
Topic : Supply Chain Management

22)  If aradio station holds an online contest in which you must log in to its website and
submit personal details such as name, phone number, and e-mail in order to participate, the radio
station is

22)
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A) offering an exchange.

B) behaving unethically.

C) hoping to receive feedback.

D) implementing a CRM program.
E) overstepping its role.

Question Details

AACSB : Analytical Thinking

Accessibility : Keyboard Navigation

Learning Objective : 01-01 Define the role of marketing.
Bloom's : Understand

Difficulty : 2 Medium

Topic : Define Marketing

23)  Which of the following is true of marketing?

23)

A) Marketing affects various stakeholders.

B) Marketing plays no role in creating value.

C) Marketing is about satisfying the company’s needs and wants.

D) Marketing requires place, product, promotion, and perception decisions.
E) Marketing is performed by organizations, not individuals.

Question Details

AACSB : Analytical Thinking

Accessibility : Keyboard Navigation

Learning Objective : 01-01 Define the role of marketing.
Bloom's : Remember

Difficulty : 1 Easy

Topic : Define Marketing

24)  Traditionally, marketing activities have been divided into product, price, place, and
promotion. Select the term that best describes the four Ps.

24y
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A) marketing mix

B) marketing channel

C) marketing plan

D) marketing era

E) marketing implementation

Question Details

AACSB : Analytical Thinking

Accessibility : Keyboard Navigation

Learning Objective : 01-01 Define the role of marketing.
Topic : The Four Ps

Bloom's : Remember

Difficulty : 1 Easy

25)  Internet sites, physical stores, and kiosks are most closely associated with which element

of the marketing mix?

25)

A) place

B) price

C) product
D) promotion
E) proximity

Question Details

AACSB : Analytical Thinking

Accessibility : Keyboard Navigation

Learning Objective : 01-01 Define the role of marketing.
Topic : The Four Ps

Bloom's : Remember

Difficulty : 1 Easy

26)  The primary purpose of the plan is to specify the marketing activities for a

specific period of time.

26)
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A) marketing
B) business
C) strategic
D) organizational
E) resource

Question Details

AACSB : Analytical Thinking

Accessibility : Keyboard Navigation

Learning Objective : 01-01 Define the role of marketing.
Bloom's : Remember

Difficulty : 1 Easy

Topic : Strategic Marketing Planning

27)

Marketing enriches society by

27)

A) focusing solely on maximizing profits.
B) creating charitable campaigns.
C) recognizing that the firm can do very little by itself, and so it should stay focused on

its own core competencies.

D) facilitating the smooth flow of goods through the supply chain.
E) coordinating marketing functions with other functional areas in the company.

Question Details

AACSB : Analytical Thinking

Accessibility : Keyboard Navigation

Learning Objective : 01-01 Define the role of marketing.
Bloom's : Understand

Difficulty : 2 Medium

Topic : Corporate Social Responsibility

28)  Marketing traditionally has been divided into a set of four interrelated decisions and
consequent actions known as the

28)
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A) marketing philosophies.
B) marketing mix.

C) marketing fundamentals.
D) target markets.

E) marketing channels.

Question Details

AACSB : Analytical Thinking

Accessibility : Keyboard Navigation

Learning Objective : 01-01 Define the role of marketing.
Bloom's : Understand

Difficulty : 2 Medium

Topic : Define Marketing

29) How a product or service will be conceived or designed, how much it should cost, where
and how it will be promoted, and how it will get to the consumer are all elements of

29)

A) production management.

B) a marketing exchange.

C) supply chain logistics.

D) a marketing plan.

E) delivery of the value proposition.

Question Details

AACSB : Analytical Thinking

Accessibility : Keyboard Navigation

Learning Objective : 01-01 Define the role of marketing.
Bloom's : Understand

Difficulty : 2 Medium

Topic : Elements of the Marketing Plan

30)  The activity, set of institutions, and processes for creating, capturing, communicating,
delivering, and exchanging offerings that have value for customers, clients, partners, and society
at large is called

Version 1 13

Marketing 8th edition Grewal Test Bank


https://ravanbooks.com/books/9781260717433-test-bank

Marketing 8th Edition by Grewal CH01

30)

A) marketing.

B) marketing research.
C) market share analysis.
D) market segmentation.
E) market positioning.

Question Details

AACSB : Analytical Thinking

Accessibility : Keyboard Navigation

Learning Objective : 01-01 Define the role of marketing.
Bloom's : Remember

Difficulty : 1 Easy

Topic : Define Marketing

31) Jeffrey is going to sell sporting apparel, which he has already purchased from
manufacturers, and has signed a deal agreeing to the volume he will sell monthly. He has
researched his competition, talked to some customers, and decided on prices he will charge.
Jeffrey has also developed a plan for promoting his business. Based on this description, which
element of the marketing mix does Jeffrey still need to work on?

31)

A) planning
B) product
C) price

D) promotion
E) place

Question Details

Accessibility : Keyboard Navigation

Bloom's : Apply

Difficulty : 3 Hard

Learning Objective : 01-01 Define the role of marketing.
Topic : The Four Ps

AACSB : Knowledge Application
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32)  Vikram opened a shoe store and signed a lease on the property. He also signed an
agreement with the manufacturer on the amount of merchandise he will sell and the promotions
he will conduct. Based on this description, which aspect of the marketing mix does he still need

to work on?

32)

A) price

B) place

C) promotion
D) product
E) prototype

Question Details

Accessibility : Keyboard Navigation

Bloom's : Apply

Difficulty : 3 Hard

Learning Objective : 01-01 Define the role of marketing.
Topic : The Four Ps

AACSB : Knowledge Application

33)  When Starbucks sells its coffee and mugs to the public on its website, it is a

sale.

33)

A) B2B
B) B2C
C) C2C
D) C2B
E) C2F
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Question Details

AACSB : Analytical Thinking

Accessibility : Keyboard Navigation

Learning Objective : 01-01 Define the role of marketing.
Bloom's : Understand

Difficulty : 2 Medium

Topic : Buyer-seller Relationships

34) Even though they operate on a limited schedule and offer few extra services, discount,
no-frill airlines like Allegiant have been successful. Consumers obviously consider

34)

A) the extra services offered by these airlines to be the most thorough in the industry.

B) the long-term relationships established by these airlines to be a critical benefit.

C) the prices to be slightly lower, but not low enough to have much influence.

D) the benefit of lower prices to be greater than the cost of reduced services and less
convenience.

E) the major airlines to be worthless.

Question Details

Accessibility : Keyboard Navigation

Bloom's : Apply

Difficulty : 3 Hard

Learning Objective : 01-01 Define the role of marketing.
Topic : The Four Ps

AACSB : Knowledge Application

35)  Francine, the delivery and sales representative for a wine distributor, is calling on a
retailer and sees the shelves are almost empty. An unexpected home and table event held nearby
resulted in a huge increase in sales. She calls her company’s distribution manager and requests a
special delivery for her customer. Francine is providing the important marketing function of

35)
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A) customer relationship management.
B) supply chain management.

C) capturing value.

D) communicating the value proposition.
E) business-to-business marketing.

Question Details

Accessibility : Keyboard Navigation

Bloom's : Apply

Difficulty : 3 Hard

Learning Objective : 01-01 Define the role of marketing.
Topic : Supply Chain Management

AACSB : Knowledge Application

36) Marketing involves conducting exchanges, satisfying customer needs and wants, and

36)

A) redesigning workflow.

B) simplifying a product line.

C) creating value.

D) hiring sufficient manufacturing staff.
E) production scheduling.

Question Details

AACSB : Analytical Thinking

Accessibility : Keyboard Navigation

Learning Objective : 01-01 Define the role of marketing.
Bloom's : Understand

Difficulty : 2 Medium

Topic : Define Marketing

37)  CIiff sells construction equipment. Whenever he calls on his building contractor
customers, he asks if they are having any problems. In doing so, Cliff is addressing which of the
following core aspects of marketing?

37)
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A) satisfying customer needs and wants

B) completing the exchange function of marketing

C) making product, place, promotion, and price decisions

D) making decisions about the setting in which marketing takes place
E) creating value

Question Details

Accessibility : Keyboard Navigation

Bloom's : Apply

Difficulty : 3 Hard

Learning Objective : 01-01 Define the role of marketing.
AACSB : Knowledge Application

Topic : CRM

38) Leanne is considering a career in marketing. She is concerned about the image of
marketers as fast-talking, high-pressure people who care only about making a sale. When reading
about the core aspects of marketing, Leanne is pleased to see that in marketing

38)

A) all parties to the transaction should be satisfied.

B) promotion is the most important consideration, followed by pricing decisions.
C) decisions are made regarding how a product is designed.

D) customers are not considered until the product is ready for sale.

E) distribution is controlled by customers.

Question Details

Accessibility : Keyboard Navigation

Bloom's : Apply

Difficulty : 3 Hard

Learning Objective : 01-01 Define the role of marketing.
Topic : Define Marketing

AACSB : Knowledge Application

39)  Alan is analyzing potential market segments. He should carefully seek potential
customers who have both an interest in his products and
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39)

A) athorough knowledge of his brand messages.

B) the ability to buy them.

C) knowledge of competing products.

D) the ability to negotiate discounts.

E) are removed from traditional marketing alternatives.

Question Details

AACSB : Analytical Thinking

Accessibility : Keyboard Navigation

Learning Objective : 01-01 Define the role of marketing.
Bloom's : Understand

Difficulty : 2 Medium

Topic : Target Markets

40)  When referring to “exchange,” marketers are focusing on

40)

A) the location where products and services are traded.

B) the price charged, adjusted for currency exchange rates.
C) location-based tactics for creating value.

D) promotional offers designed to stimulate barter.

E) the trading of things of value.

Question Details

AACSB : Analytical Thinking

Accessibility : Keyboard Navigation

Learning Objective : 01-01 Define the role of marketing.
Bloom's : Remember

Difficulty : 1 Easy

Topic : Product Value Creation

41)  Whenever Kristy has a new manicure customer, she invites the person to be on her e-mail
distribution list. In the process, in addition to exchanging her manicure service for payment,

Kiristy is gathering
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41)

A) information.

B) promotional capital.
C) pricing data.

D) wvalue cocreation.
E) feedback.

Question Details

Accessibility : Keyboard Navigation

Bloom's : Apply

Difficulty : 3 Hard

Learning Objective : 01-01 Define the role of marketing.
AACSB : Knowledge Application

Topic : CRM

42)  Which of the following is a core aspect of marketing?

42y

A) satisfying as many needs as possible

B) creating a product that everyone will want to buy

C) setting prices lower than all competitors

D) making product, place, promotion, and price decisions
E) increasing the company’s profit

Question Details

AACSB : Analytical Thinking

Accessibility : Keyboard Navigation

Learning Objective : 01-01 Define the role of marketing.
Topic : The Four Ps

Bloom's : Remember

Difficulty : 1 Easy

43)  Marketing has traditionally been divided into a set of four interrelated decisions known as
the marketing mix, or four Ps, including product, place, price, and
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43)_

A) presentation.
B) production.

C) performance.
D) promotion.

E) promise.

Question Details

AACSB : Analytical Thinking

Accessibility : Keyboard Navigation

Learning Objective : 01-01 Define the role of marketing.
Topic : The Four Ps

Bloom's : Remember

Difficulty : 1 Easy

44)  The four Ps make up the marketing mix, which is the set of decisions or
activities that the firm uses to respond to the wants of its target markets.

44)

A) unpredictable
B) external

C) internal

D) controllable
E) global

Question Details

AACSB : Analytical Thinking

Accessibility : Keyboard Navigation

Learning Objective : 01-01 Define the role of marketing.
Topic : The Four Ps

Bloom's : Understand

Difficulty : 2 Medium

45)  The fundamental goal of marketers when creating goods, services, or combinations of
both is to

Version 1 21

Marketing 8th edition Grewal Test Bank


https://ravanbooks.com/books/9781260717433-test-bank

Marketing 8th Edition by Grewal CH01

45)

A) defeat the competition.

B) serve all consumers.

C) operate according to government regulations.
D) stimulate short-term sales.

E) create value.

Question Details

AACSB : Analytical Thinking

Accessibility : Keyboard Navigation

Learning Objective : 01-01 Define the role of marketing.
Bloom's : Remember

Difficulty : 1 Easy

Topic : Define Marketing

46) Ivana is struggling with the choice of publishing her new book, Slovak Cuisine, as an e-
book or a paperback. Ivana is addressing which core marketing aspect?

46)

A) developing a promotional plan

B) managing the exchange function of marketing
C) making product decisions

D) satisfying a need but not a want

E) pricing the product

Question Details

AACSB : Analytical Thinking

Accessibility : Keyboard Navigation

Difficulty : 3 Hard

Learning Objective : 01-01 Define the role of marketing.
Topic : The Four Ps

Bloom's : Analyze

47)  The basic difference between a good and a service is that a good
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47

A) provides intangible benefits.

B) can be physically touched.

C) is always less expensive than a corresponding service.
D) generates greater interest among consumers.

E) is more quickly forgotten by consumers.

Question Details

AACSB : Analytical Thinking

Accessibility : Keyboard Navigation

Learning Objective : 01-01 Define the role of marketing.
Bloom's : Remember

Difficulty : 1 Easy

Topic : Components and Classifications of Products and Services

48)  Nice ‘n Easy sells handcrafted furniture. They have also recently begun offering
appraisals of customers’ antiques. Nice ‘n Easy is

48)

A) expanding from offering just services to also offering goods.

B) implementing a market segmentation strategy.

C) capturing value through multiple pricing strategies.

D) expanding from offering just goods to also offering services.

E) increasing customer value through inflated appraisal evaluations.

Question Details

AACSB : Analytical Thinking

Accessibility : Keyboard Navigation

Learning Objective : 01-01 Define the role of marketing.
Bloom's : Understand

Difficulty : 2 Medium

Topic : Components and Classifications of Products and Services

49)  Marketers must determine the price of a product carefully, based on potential buyers’

beliefs about
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49)_

A) its value.

B) the environment.

C) the cost to manufacture the product.

D) the economic outlook.

E) the product’s new advertising campaign.

Question Details

AACSB : Analytical Thinking

Accessibility : Keyboard Navigation

Learning Objective : 01-01 Define the role of marketing.
Topic : The Four Ps

Bloom's : Remember

Difficulty : 1 Easy

50)  Some discount stores put products in large bins and let consumers hunt and find bargains.
The price these consumers pay includes

50)

A) only the actual price they pay at the register.

B) the value of their time and energy.

C) the excitement they experience in finding an item they desire.

D) the savings to the store of not having to display the products neatly on shelves.
E) when the product was listed at full price and didn’t sell.

Question Details

AACSB : Analytical Thinking

Accessibility : Keyboard Navigation

Learning Objective : 01-01 Define the role of marketing.
Topic : The Four Ps

Bloom's : Understand

Difficulty : 2 Medium
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51)  Justine offers design and consulting services on a fee-only basis. She has found that
different customers are willing to pay different rates for her services. This shows that her pricing
decisions should depend primarily on

51)

A) choosing an average price that she will charge all her clients.

B) changes in technology allowing consumers to manage their own affairs.
C) how different customers perceive the value of her services.

D) changes in the economy.

E) how much her competitors charge for similar services.

Question Details

AACSB : Analytical Thinking

Accessibility : Keyboard Navigation

Difficulty : 3 Hard

Learning Objective : 01-01 Define the role of marketing.
Topic : The Four Ps

Bloom's : Analyze

52)  Marketing channel management is also known as

52)

A) endless chain marketing.
B) a transactional orientation.
C) wholesaling.

D) production management.
E) supply chain management.

Question Details

AACSB : Analytical Thinking

Accessibility : Keyboard Navigation

Learning Objective : 01-01 Define the role of marketing.
Bloom's : Understand

Difficulty : 2 Medium

Topic : Supply Chain Management
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53) represents all the activities necessary to get the product to the right customer

when that customer wants it.

53)

A) Place

B) Promotion

C) Social media

D) Value cocreation

E) Supply chain marketing

Question Details

AACSB : Analytical Thinking

Accessibility : Keyboard Navigation

Learning Objective : 01-01 Define the role of marketing.
Topic : The Four Ps

Difficulty : 1 Easy

Bloom's : Understand

54)  Not only does GIS technology help Starbucks determine the ideal locations for new
stores, but it also can enable the company to decide

54

A) the age of its target market.

B) which kinds of stores to open.

C) the type of coffee to sell.

D) the type of food to sell.

E) how many new locations it should open.
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Question Details

AACSB : Analytical Thinking

Accessibility : Keyboard Navigation

Learning Objective : 01-01 Define the role of marketing.
Topic : The Four Ps

Bloom's : Understand

Difficulty : 2 Medium

55)  The marketing goal of getting the “right quantities to the right locations, at the right time”

relates to

55)

A) communicating the value proposition.
B) managing the supply chain.

C) performing service marketing.

D) capturing value.

E) managing price and performance.

Question Details

AACSB : Analytical Thinking

Accessibility : Keyboard Navigation

Learning Objective : 01-01 Define the role of marketing.
Bloom's : Remember

Difficulty : 1 Easy

Topic : Supply Chain Management

56)  Many marketing students initially overlook the importance of marketing channel

management because

56)

A) marketing has no responsibility for supply chain management.

B) marketing channel management doesn’t add much value for customers.

C) companies do not want customers to know anything about the supply chain.
D) many of these activities take place behind the scenes.

E) marketing channel management is already transparent.
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Question Details

AACSB : Analytical Thinking

Accessibility : Keyboard Navigation

Learning Objective : 01-01 Define the role of marketing.
Bloom's : Understand

Difficulty : 2 Medium

Topic : Supply Chain Management

57)  Which element of the marketing mix deals with supply chain management?

58)

57)
A) product
B) price
C) promotion
D) production
E) place
Question Details
AACSB : Analytical Thinking
Accessibility : Keyboard Navigation
Learning Objective : 01-01 Define the role of marketing.
Topic : The Four Ps
Bloom's : Remember
Difficulty : 1 Easy
58)  UPS, FedEx, and other shipping companies support other firms’ marketing
goals.
A) supply chain management
B) value communication
C) value capture
D) retail management
E) promotion
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Question Details

AACSB : Analytical Thinking

Accessibility : Keyboard Navigation

Learning Objective : 01-01 Define the role of marketing.
Bloom's : Understand

Difficulty : 2 Medium

Topic : Supply Chain Management

59) is communication by a marketer that informs, persuades, and reminds potential
buyers about a product or service so as to influence their opinions and elicit a response.

59)_
A) Pricing
B) Promotion
C) Placement
D) A relational orientation
E) Value cocreation
Question Details
Accessibility : Keyboard Navigation
Learning Objective : 01-01 Define the role of marketing.
Topic : The Four Ps
AACSB : Communication
Bloom's : Remember
Difficulty : 1 Easy
60)  Effective promotion enhances a product or service’s
60)
A) supply chain management system.
B) wholesaling capabilities.
C) perceived value.
D) design features.
E) trialability.
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Question Details

AACSB : Analytical Thinking

Accessibility : Keyboard Navigation

Learning Objective : 01-01 Define the role of marketing.
Bloom's : Remember

Difficulty : 1 Easy

Topic : Role of Promotion

61) By promoting jeans based on youth, style, and quality, Levi’s is attempting to

61)

A) influence social norms regarding age.

B) encourage consumers to participate in product redesign.
C) stimulate supply chain management cooperation.

D) increase the perceived value of its products.

E) demonstrate social responsibility.

Question Details

AACSB : Analytical Thinking

Accessibility : Keyboard Navigation

Learning Objective : 01-01 Define the role of marketing.
Bloom's : Understand

Difficulty : 2 Medium

Topic : Role of Promotion

62)  Retailers accumulate merchandise from producers in large amounts and sell to consumers
in smaller amounts. When they sell to consumers, it is considered marketing.

62)

A) B2C
B) B2B
C) R2C
D) C2C
E) C2B
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Question Details

AACSB : Analytical Thinking

Accessibility : Keyboard Navigation
Learning Objective : 01-01 Define the role of marketing.

Bloom's : Remember

Difficulty : 1 Easy

Topic : Buyer-seller Relationships

63)  Marketing channel management is related to which of the four Ps?

A) product

B) price
C) place

D) promotion
E) production

Question Details

AACSB : Analytical Thinking

Accessibility : Keyboard Navigation
Learning Objective : 01-01 Define the role of marketing.
Topic : The Four Ps

Bloom's : Remember

Difficulty : 1 Easy

63)

64)  Dylan bought a sport jacket from a retail store. Which type of transaction was Dylan
participating in?

A)
B)
©
D)
E)

Version 1
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Question Details

Accessibility : Keyboard Navigation

Bloom's : Apply

Difficulty : 3 Hard

Learning Objective : 01-01 Define the role of marketing.
Topic : Buyer-seller Relationships

AACSB : Knowledge Application

65) According to your text, in the broadest terms, the “marketplace” refers to

65)

A) wholesale and retail environments.

B) brick-and-mortar stores and the Internet.

C) the four Ps.

D) channels that are accessible to a given customer.
E) the world of trade.

Question Details

AACSB : Analytical Thinking

Accessibility : Keyboard Navigation

Learning Objective : 01-01 Define the role of marketing.
Bloom's : Remember

Difficulty : 1 Easy

Topic : Define Marketing

66)  Which element of the marketing mix is most relevant to the activity “capturing value”?

66)

A) promotion
B) purchasing
C) product
D) price

E) place
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Question Details

AACSB : Analytical Thinking

Accessibility : Keyboard Navigation

Learning Objective : 01-01 Define the role of marketing.
Topic : The Four Ps

Bloom's : Understand

Difficulty : 2 Medium

67)  Which element of the marketing mix is most relevant to the activity “delivering value”?

67)

A) promotion
B) purchasing
C) product
D) price

E) place

Question Details

AACSB : Analytical Thinking

Accessibility : Keyboard Navigation

Learning Objective : 01-01 Define the role of marketing.
Topic : The Four Ps

Bloom's : Understand

Difficulty : 2 Medium

68)  Which element of the marketing mix is most relevant to the activity “creating value”?

68)

A) promotion
B) purchasing
C) product
D) price

E) place
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Question Details

AACSB : Analytical Thinking

Accessibility : Keyboard Navigation

Learning Objective : 01-01 Define the role of marketing.
Topic : The Four Ps

Bloom's : Understand

Difficulty : 2 Medium

69)  Which marketing activity is most directly served by the promotion element of the
marketing mix?

69)

A) communicating value
B) creating value

C) capturing value

D) delivering value

E) producing value

Question Details

AACSB : Analytical Thinking

Accessibility : Keyboard Navigation

Learning Objective : 01-01 Define the role of marketing.
Bloom's : Understand

Difficulty : 2 Medium

Topic : The Promotion Mix

70) Elaine was tired of her leather pocketbook, so she sold it to her friend, Jeannie. This is an
example of marketing.

70)

A) B2B
B) B2C
C) C2B
D) C2C
E) BBC
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Question Details

Accessibility : Keyboard Navigation

Learning Objective : 01-01 Define the role of marketing.
Bloom's : Understand

Difficulty : 2 Medium

Topic : Buyer-seller Relationships

AACSB : Knowledge Application

71) By allowing consumers to sell their unwanted goods to other consumers, auction sites
like eBay, Poshmark, and Mercari cater to marketing.

71)

A) B2B
B) C2C
C) D2C
D) C2D
E) B2G

Question Details

AACSB : Analytical Thinking

Accessibility : Keyboard Navigation

Learning Objective : 01-01 Define the role of marketing.
Bloom's : Understand

Difficulty : 2 Medium

Topic : Buyer-seller Relationships

72)  Many inventors struggle with the question, “I made it; now how do I get rid of it?” They
have made the error of not creating a(n)

72)

A) marketing plan.

B) value proposition.

C) soc